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RESEARCH ARTICLE
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Abstract

Heat-not-burn tobacco products, battery powered devices that heat leaf tobacco to approxi-

mately 500 degrees Fahrenheit to produce an inhalable aerosol, are being introduced in mar-

kets around the world. Japan, where manufacturers have marketed several heat-not-burn

brands since 2014, has been the focal national test market, with the intention of developing

global marketing strategies. We used Google search query data to estimate, for the first time,

the scale and growth potential of heat-not-burn tobacco products. Average monthly searches

for heat-not-burn products rose 1,426% (95%CI: 746,3574) between their first (2015) and sec-

ond (2016) complete years on the market and an additional 100% (95%CI: 60, 173) between

the products second (2016) and third years on the market (Jan-Sep 2017). There are now

between 5.9 and 7.5 million heat-not-burn related Google searches in Japan each month based

on September 2017 estimates. Moreover, forecasts relying on the historical trends suggest

heat-not-burn searches will increase an additional 32% (95%CI: -4 to 79) during 2018, com-

pared to current estimates for 2017 (Jan-Sep), with continued growth thereafter expected. Con-

trasting heat-not-burn’s rise in Japan to electronic cigarettes’ rise in the United States we find

searches for heat-not-burn eclipsed electronic cigarette searches during April 2016. Moreover,

the change in average monthly queries for heat-not-burn in Japan between 2015 and 2017 was

399 (95% CI: 184, 1490) times larger than the change in average monthly queries for electronic

cigarettes in the Unites States over the same time period, increasing by 2,956% (95% CI: 1729,

7304) compared to only 7% (95% CI: 3,13). Our findings are a clarion call for tobacco control

leaders to ready themselves as heat-not-burn tobacco products will likely garner substantial

interest as they are introduced into new markets. Public health practitioners should expand

heat-not-burn tobacco product surveillance, adjust existing tobacco control strategies to account

for heat-not-burn tobacco products, and preemptively study the health risks/benefits, popular

perceptions, and health messaging around heat-not-burn tobacco products.
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Introduction

The tobacco control community is still deciding how to address the unexpected rise in popu-

larity of electronic cigarettes [1–2]. However, there is another product innovation already

emerging: Heat-not-burn tobacco products.

Battery powered devices that heat leaf tobacco to approximately 500 degrees Fahrenheit to

produce an inhalable aerosol, heat-not-burn tobacco products are being introduced in markets

around the world by tobacco companies seeking to appeal to trendy or potentially health-con-

scious consumers who still demand the “throat-hit” delivered by combustible cigarettes but

not by electronic cigarettes [3]. Japan has been the focal market to test the potential of heat-

not-burn as a cigarette alternative, where manufacturers have marketed several heat-not-burn

brands nationwide, including Japan Tobacco’s “Ploom TECH” device in March 2016, Philip

Morris International’s “iQOS” (or “ICOS”) device in April 2016, and British American Tobac-

co’s “Glo” device in December 2016 [4]. Tobacco industry leaders have predicted heat-not-

burn products are poised to further displace traditional cigarette smoking and, by extension,

tobacco control strategies typically framed around cigarettes. Yet, little is known about the

popularity of these products. For the first time, we describe trends in the popularity of heat-

not-burn tobacco products in their Japanese test market and compare these trends with histor-

ical trends for electronic cigarettes to understand the growth potential of this new product

globally.

Materials and methods

Traditional survey-based assessments are not available to describe the heat-not-burn tobacco

market because survey data are delayed or simply fail to ask about heat-not-burn tobacco.

However, examining how individuals search online takes surveillance to the next level by

revealing both the searcher’s thoughts, through the types of queries undertaken, and their

actions toward product use, through engaging in the search behavior itself, without any instru-

mental priming [5,6]. Search query trends were used to first describe the emergence of elec-

tronic cigarettes by Ayers and colleagues in 2011 [1] when the tobacco control community was

focused on a snus pandemic that never materialized. Moreover, search query trends consis-

tently foreshadow consumer behaviors outside tobacco, including public adoption of novel

products [7].

Monthly Google query trends were monitored from January 1, 2010 through September 13,

2017 (google.com/trends). All queries including “heat-not-burn” and/or the most popular

brands [8] originating from Japan, as well as their Japanese translations were monitored in

aggregate representing heat-not-burn popularity. Specifically, we used www.tobaccowatcher.

org to search news archives for stories on heat-not-burn tobacco products to identify the com-

mon Japanese nomenclature around these products, discovering 加熱式たばこ and 加熱式
タバコ were the most common references to generic heat-not-burn tobacco products. We

also identified all brands currently discussed in the media using the same strategy, including

“iqos”/”icos” [アイコス], “plume” [プルーム], and “glo” [グロー].

Given heat-not-burn tobacco products are not marketed nationally outside of Japan we

compared Japanese heat-not-burn search trends against searches for electronic cigarettes in

the United States. This analysis was intended to compare the growth rate and growth potential

of heat-not-burn against the past growth of electronic cigarettes using a common metric:

Internet search. Moreover, because nicotine containing electronic cigarettes are not (legally)

sold in Japan we could not validly compare Japanese heat-not-burn searches against electronic

cigarettes within Japan. All queries including the terms “electronic cigarette(s),” “ecig(s),” “e-

cig(s),” “e cig(s),” “e cigarette(s),” “e-cigarette(s),” “vape(s),” “vaper(s),” or “vaping” were

Heat-not-burn tobacco
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monitored in aggregate alongside the names of the most popular e-cigarette brands “blu,”

“eleaf,” “eversmoke,” “greensmoke,” “green smoke,” “halo cigs,” “halo ecigs,” “njoy,” “v2,”

“vuse,” “el ray,” “vapestick,” “21st century smoke,” “vaporx,” “markten,” “v2pro,” or “vapor

couture” representing electronic cigarettes popularity building on past work [2,9]. Because all

searches are typically increasing, a normalized, monthly ratio of focal queries to all queries was

analyzed (relative search volume [RSV]), alongside raw volume estimates computed by multi-

plying the query fraction and the estimated number of total searches from comScore.

We evaluated changes in average monthly heat-not-burn queries in Japan and electronic

cigarette queries in the United States using relative differences of means with confidence inter-

vals calculated via bootstrap resampling. To make predictions through 2018 we used Hynd-

man and Khandakar’s autoregressive integrated moving average algorithm that uses historical

data to predict future values [10]. Ninety-five percent prediction intervals were generated from

1000 simulations of the ARIMA model with resampling errors from the fitted model (rather

than normal errors). Predictions for 2018 were compared to the monthly average queries in

2017. All analyses were performed using R ver 3.4.3.

Results

Heat-not-burn searches originating in Japan have experienced tremendous growth (Fig 1).

Since the introduction of Philip Morris International’s iQOS brand in select Japanese cities in

November 2014, searches for heat-not-burn products have increased substantially. Average

monthly searches rose 1,426% (95%CI: 746–3,574) between the first (2015) and second (2016)

complete years heat-not-burn tobacco was marketed. Queries for heat-not-burn products con-

tinued to grow an additional 100% (95%CI: 60–173) between the products second (2016) and

third years on the market (Jan-Sep 2017). In practical terms, there are now between 5.9 and 7.5

Fig 1. Google searches for heat-not-burn tobacco outpace past rise of electronic cigarettes. The

above figure shows the Relative Search Volume (scaled from 0–100 and adjusted for number of total Google

search volumes per month in Japan and the USA) for heat-not-burn and electronic cigarette products.

https://doi.org/10.1371/journal.pone.0185735.g001
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million heat-not-burn related Google searches in Japan each month based on the latest search

estimates for September 2017. Moreover, forecasts relying on the historical trend suggest heat-

not-burn searches will increase an additional 32% (95%CI: -4 to 79) during 2018, compared to

current estimates for 2017 (Jan-Sep), with further growth expected.

Queries for heat-not-burn in Japan occur more frequently than queries for electronic ciga-

rettes in the United States, with the Japanese heat-not-burn queries first eclipsing electronic

cigarette queries in April 2016. Further, the change in average monthly queries for heat-not-

burn in Japan between 2015 and 2017 was 399 (95% CI: 184–1,490) times larger than the

change in average monthly queries for electronic cigarettes in the Unites States over the same

time period, increasing by 2,956% (95%CI: 1,729–7,304) compared to only 7% (95%CI: 3–13).

These results indicate that interest in heat-not-burn may outpace interest in electronic ciga-

rettes (in areas where they are introduced) not just now but for years to come.

Discussion

Millions are seeking out heat-not-burn tobacco products in Japan each month, with growth

rates and projections for future growth eclipsing the past rise of electronic cigarettes. These

findings suggest the heat-not-burn market is poised for explosive global growth.

Given these products’ success in Japan, it is unsurprising that the heat-not-burn market is

expanding. Heat-not-burn tobacco products have recently been released in metropolitan test

markets in more than twenty nations, including the United Kingdom, Russia, and Korea [11].

Moreover, Philip Morris International’s iQOS recently entered the Food and Drug Adminis-

tration approval process to begin sales in the United States [12]. Our findings suggest that

tobacco control leaders should prepare for substantial demand for these products when they

are introduced to new markets and/or expanded in existing markets. Traditional surveillance

strategies to monitor these markets must be developed and put in place now [13], including

further analyses of other big media data [14]. In particular, while our study identified a grow-

ing aggregate trend, use of specific products or types of products must be monitored, along

with variations in heat-not-burn tobacco product receptivity across demographic groups.

Demand for heat-not-burn tobacco products presents a host of tobacco control challenges

similar to electronic cigarettes and new challenges specific to these products [15]. Heat-not-

burn tobacco products have been advertised as reduced-risk tobacco products in their Japa-

nese test market [16], and these marketing messages will undoubtedly contaminate other mar-

kets even where such messaging is banned. Tobacco control advocates will have to develop

strategies to both discover and then disseminate messages about the health risks associated

with these products. Further, tobacco control advocates will have to consider making adjust-

ments to existing tobacco control policies so that they apply to heat-not-burn tobacco prod-

ucts. For example, policy makers want to extend existing indoor smoking bans to include the

emissions from heat-not-burn tobacco products, whether to stigmatize their use or protect

bystanders from potentially hazardous emissions [17].

The Japanese test market may not effectively translate to other markets for two principal

reasons. First, novel, tech-related product adoption is potentially more common in Asian soci-

eties; however, a perpetually weak Japanese economy may be reducing this potential bias

where cost is a significant barrier regardless of the public’s inclination [4]. Second, nicotine-

infused liquid, such as those used in electronic cigarettes, are strictly regulated as pharmaceuti-

cal products, while pipe tobacco used in heat-not-burn tobacco products are not [18]. There-

fore, the Japanese heat-not-burn market may be advantaged by being the only non-

combustible novel alternative to cigarette smoking. Last, some may question the use of search

query trends, however, these data presaged the global rise of electronic cigarettes [1–2], have

Heat-not-burn tobacco
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produced actionable insights across tobacco control that presage traditional data or fill data

gaps [19–22], and search query trends for tobacco have been validated against survey based cri-

terion [23].

Our findings are a clarion call to action. As of July 18, 2017 there are fewer than 26 studies

to date including “heat not burn” or “heat-not-burn” in the title or Abstract on PubMed [24–

28]. Only 1 study aimed to describe use of the product in Japan and that study was before heat-

not-burn tobacco was launched nationwide [8]. Other studies are mostly laboratory-based

product descriptions or speculative opinion pieces. Health agencies, policy-makers and health

practitioners should fill this gap and preempt rising popularity of these products by investing

in tobacco control research and strategies for heat-not-burn tobacco products now.

Acknowledgments

This work was supported by the Joseph Wharton Scholars program, the George J. Mitchell

scholarship program, and the Institute for Global Tobacco Control at the Johns Hopkins

Bloomberg School of Public Health, with funding from the Bloomberg Initiative to Reduce

Tobacco Use. The content is solely the responsibility of the authors and does not necessarily

represent the official views of the funder.

Author Contributions

Conceptualization: Theodore L. Caputi, Mark Dredze, Joanna E. Cohen, John W. Ayers.

Data curation: Theodore L. Caputi.

Formal analysis: Theodore L. Caputi.

Funding acquisition: Theodore L. Caputi, Joanna E. Cohen.

Investigation: Theodore L. Caputi.

Methodology: Theodore L. Caputi, Mark Dredze, John W. Ayers.

Project administration: Theodore L. Caputi, Mark Dredze.

Resources: Theodore L. Caputi, Mark Dredze, John W. Ayers.

Software: Theodore L. Caputi, Eric Leas.

Supervision: Theodore L. Caputi, Mark Dredze, Joanna E. Cohen.

Validation: Theodore L. Caputi, Eric Leas.

Visualization: Theodore L. Caputi, Eric Leas.

Writing – original draft: Theodore L. Caputi, John W. Ayers.

Writing – review & editing: Theodore L. Caputi, Eric Leas, Mark Dredze, Joanna E. Cohen,

John W. Ayers.

References

1. Ayers JW, Ribisl KM, Brownstein JS. Tracking the rise in popularity of electronic nicotine delivery sys-

tems (electronic cigarettes) using search query surveillance. Am J Prev Med. 2011; 40:448–453.

https://doi.org/10.1016/j.amepre.2010.12.007 PMID: 21406279

2. Ayers JW, Althouse BM, Allem JP, Leas EC, Dredze M, Williams RS. Revisiting the Rise of Electronic

Nicotine Delivery Systems Using Search Query Surveillance. Am J Prev Med. 2016; 50:e173–e181.

https://doi.org/10.1016/j.amepre.2015.12.008 PMID: 26876772

3. Caputi TL. Heat-not-burn tobacco products are about to reach their boiling point. Tobacco Control.

2016; https://doi.org/10.1136/tobaccocontrol-2016-053264

Heat-not-burn tobacco

PLOS ONE | https://doi.org/10.1371/journal.pone.0185735 October 11, 2017 5 / 7

https://doi.org/10.1016/j.amepre.2010.12.007
http://www.ncbi.nlm.nih.gov/pubmed/21406279
https://doi.org/10.1016/j.amepre.2015.12.008
http://www.ncbi.nlm.nih.gov/pubmed/26876772
https://doi.org/10.1136/tobaccocontrol-2016-053264
https://doi.org/10.1371/journal.pone.0185735


4. Du L, Huang G. Fight for New Cigarette Substitute Heats Up Japan: QuickTake Q&A. Bloomberg Poli-

tics. https://www.bloomberg.com/news/articles/2017-06-25/fight-for-new-cigarette-substitute-heats-up-

japan-quicktake-q-a. Published 25 June 2017. Accessed 12 July 2017.

5. Ayers JW, Althouse BM, Dredze M. Could Behavioral Medicine Lead the Web Data Revolution? JAMA.

2014; 311:1399–1400. https://doi.org/10.1001/jama.2014.1505 PMID: 24577162

6. Ayers JW, Althouse BM, Ribisl KM, Emery S. Digital Detection for Tobacco Control: Online Reactions to

the United States’ 2009 Cigarette Excise Tax Increase. Nicotine Tob Res. 2013; 16:576–583. https://

doi.org/10.1093/ntr/ntt186 PMID: 24323570

7. Goel S, Hofman JM, Lahaie S, Pennock DM, Watts DJ. Predicting consumer behavior with Web search.

Proc Natl Acad Sci. 2010; 107:17486–17490. https://doi.org/10.1073/pnas.1005962107 PMID:

20876140

8. Tabuchi T, Kiyohara K, Hoshino T, Bekki K, Inaba Y, Kunugita N. Awareness and use of electronic ciga-

rettes and heat-not-burn tobacco products in Japan. Addiction. 2016; 111:706–713. https://doi.org/10.

1111/add.13231 PMID: 26566956

9. Soneji S, Gerling M, Yang J, Sargent J. Online Electronic Cigarette Marketing-Violation of Self-regu-

lated Standards by Tobacco Companies. JAMA Pediatr. 2016; 170:511–512. https://doi.org/10.1001/

jamapediatrics.2015.4501 PMID: 26954699

10. Hyndman RJ, and Khandakar Y. Automatic time series forecasting: the forecast package for R 7, 2008.

URL http://www.jstatsoft.org/v27/i03. 2007.

11. Philip Morris International. Tobacco Meets Technology. Pmi.com https://www.pmi.com/smoke-free-

products/iqos-our-tobacco-heating-system. Accessed 12 July 2017.

12. Philip Morris International. Philip Morris Products S.A. Modified Risk Tobacco Product (MRTP) Applica-

tions. Food and Drug Administration. https://www.fda.gov/TobaccoProducts/Labeling/

MarketingandAdvertising/ucm546281.htm. Published 07 July 2017. Accessed 12 July 2017.

13. Delnevo CD, Gundersen DA, Manderski MT, Giovenco DP, Giovino GA. Importance of Survey Design

for Studying the Epidemiology of Emerging Tobacco Product Use Among Youth. Am J Epidemiol.

2017:1–6.

14. Ayers JW, Leas EC, Allem JP, Benton A, Dredze M, Althouse BM, Cruz TB, and Unger JB. Why do peo-

ple use electronic nicotine delivery systems (electronic cigarettes)? A content analysis of Twitter, 2012–

2015. PLoS One. 2017; 12(3):e0170702. https://doi.org/10.1371/journal.pone.0170702 PMID:

28248987

15. Levy DT, Cummings KM, Villanti AC, Niaura R, Abrams DB, Fong GT, and Borland R. A framework for

evaluating the public health impact of e-cigarettes and other vaporized nicotine products. Addiction.

2017; 112(1):8–17. https://doi.org/10.1111/add.13394 PMID: 27109256

16. Philip Morris International. What Are Reduced Risk Products? pmiscience.com. https://www.

pmiscience.com/welcome/what-are-reduced-risk-products-rrps. Accessed 12 July 2017.

17. Protano C, Manigrasso M, Avino P, Sernia S, Vitali M. Second-hand smoke exposure generated by

new electronic devices (IQOS® and e-cigs) and traditional cigarettes: submicron particle behaviour in

human respiratory system. Ann Ig. 2016; 28:109–112. https://doi.org/10.7416/ai.2016.2089 PMID:

27071321

18. Yui M. Japan Tobacco playing catchup as nation takes to vaping in big way. Japan Times. http://www.

japantimes.co.jp/news/2016/08/31/national/japan-tobacco-playing-catchup-nation-takes-vaping-big-

way/#.WWxCTojys2w. Published 31 August 2016. Accessed 12 July 2017.

19. Ayers JW, Althouse BM, Johnson M, and Cohen JE. Circaseptan (weekly) rhythms in smoking cessa-

tion considerations. JAMA Intern Med. 2014; 174(1):146–8. https://doi.org/10.1001/jamainternmed.

2013.11933 PMID: 24166181

20. Ayers JW, Althouse BM, Noar SM, and Cohen JE. Do celebrity cancer diagnoses promote primary can-

cer prevention? Prev Med. 2014; 58:81–84. https://doi.org/10.1016/j.ypmed.2013.11.007 PMID:

24252489

21. Ayers JW, Westmaas JL, Leas EC, Benton A, Chen Y, Dredze M, and Althouse BM. Leveraging Big

Data to Improve Health Awareness Campaigns: A Novel Evaluation of the Great American Smokeout.

JMIR Public Health and Surveillance. 2016; 2(1):e16. https://doi.org/10.2196/publichealth.5304 PMID:

27227151

22. Caputi TL. Google Searches for “Cheap Cigarettes” Spike at Tax Increases: Evidence from an Algo-

rithm to Detect Spikes in Time Series Data. Nicotine & Tobacco Research. 2017; https://doi.org/10.

1093/ntr/ntx143 PMID: 28645212

23. Cavazos-Rehg PA, Krauss MJ, Spitznagel EL, Lowery A, Grucza RA, Chaloupka FJ, and Bierut LJ.

Monitoring of non-cigarette tobacco use using Google Trends. Tob Control. 2014; 24(3):249–55.

https://doi.org/10.1136/tobaccocontrol-2013-051276 PMID: 24500269

Heat-not-burn tobacco

PLOS ONE | https://doi.org/10.1371/journal.pone.0185735 October 11, 2017 6 / 7

https://www.bloomberg.com/news/articles/2017-06-25/fight-for-new-cigarette-substitute-heats-up-japan-quicktake-q-a
https://www.bloomberg.com/news/articles/2017-06-25/fight-for-new-cigarette-substitute-heats-up-japan-quicktake-q-a
https://doi.org/10.1001/jama.2014.1505
http://www.ncbi.nlm.nih.gov/pubmed/24577162
https://doi.org/10.1093/ntr/ntt186
https://doi.org/10.1093/ntr/ntt186
http://www.ncbi.nlm.nih.gov/pubmed/24323570
https://doi.org/10.1073/pnas.1005962107
http://www.ncbi.nlm.nih.gov/pubmed/20876140
https://doi.org/10.1111/add.13231
https://doi.org/10.1111/add.13231
http://www.ncbi.nlm.nih.gov/pubmed/26566956
https://doi.org/10.1001/jamapediatrics.2015.4501
https://doi.org/10.1001/jamapediatrics.2015.4501
http://www.ncbi.nlm.nih.gov/pubmed/26954699
http://www.jstatsoft.org/v27/i03
https://www.pmi.com/smoke-free-products/iqos-our-tobacco-heating-system
https://www.pmi.com/smoke-free-products/iqos-our-tobacco-heating-system
https://www.fda.gov/TobaccoProducts/Labeling/MarketingandAdvertising/ucm546281.htm
https://www.fda.gov/TobaccoProducts/Labeling/MarketingandAdvertising/ucm546281.htm
https://doi.org/10.1371/journal.pone.0170702
http://www.ncbi.nlm.nih.gov/pubmed/28248987
https://doi.org/10.1111/add.13394
http://www.ncbi.nlm.nih.gov/pubmed/27109256
https://www.pmiscience.com/welcome/what-are-reduced-risk-products-rrps
https://www.pmiscience.com/welcome/what-are-reduced-risk-products-rrps
https://doi.org/10.7416/ai.2016.2089
http://www.ncbi.nlm.nih.gov/pubmed/27071321
http://www.japantimes.co.jp/news/2016/08/31/national/japan-tobacco-playing-catchup-nation-takes-vaping-big-way/#.WWxCTojys2w
http://www.japantimes.co.jp/news/2016/08/31/national/japan-tobacco-playing-catchup-nation-takes-vaping-big-way/#.WWxCTojys2w
http://www.japantimes.co.jp/news/2016/08/31/national/japan-tobacco-playing-catchup-nation-takes-vaping-big-way/#.WWxCTojys2w
https://doi.org/10.1001/jamainternmed.2013.11933
https://doi.org/10.1001/jamainternmed.2013.11933
http://www.ncbi.nlm.nih.gov/pubmed/24166181
https://doi.org/10.1016/j.ypmed.2013.11.007
http://www.ncbi.nlm.nih.gov/pubmed/24252489
https://doi.org/10.2196/publichealth.5304
http://www.ncbi.nlm.nih.gov/pubmed/27227151
https://doi.org/10.1093/ntr/ntx143
https://doi.org/10.1093/ntr/ntx143
http://www.ncbi.nlm.nih.gov/pubmed/28645212
https://doi.org/10.1136/tobaccocontrol-2013-051276
http://www.ncbi.nlm.nih.gov/pubmed/24500269
https://doi.org/10.1371/journal.pone.0185735


24. Auer R, Concha-Lozano N, Jacot-Sadowski I, Cornuz J, and Berthet A. Heat-Not-Burn Tobacco Ciga-

rettes: Smoke by Any Other Name. JAMA Intern Med. 2017; 177(7):1050–1052. https://doi.org/10.

1001/jamainternmed.2017.1419 PMID: 28531246

25. Katz MH. No Smoke—Just Cancer-Causing Chemicals. JAMA Internal Medicine. American Medical

Association; 2017; 177(7):1052–1052.

26. Lopez AA, Hiler M, Maloney S, Eissenberg T, and Breland AB. Expanding clinical laboratory tobacco

product evaluation methods to loose-leaf tobacco vaporizers. Drug Alcohol Depend. 2016; 169:33–40.

https://doi.org/10.1016/j.drugalcdep.2016.10.005 PMID: 27768968

27. Farsalinos KE, Yannovits N, Sarri T, Voudris V, and Poulas K. Nicotine delivery to the aerosol of a heat-

not-burn tobacco product: comparison with a tobacco cigarette and e-cigarettes. Nicotine Tob Res.

2017; https://doi.org/10.1093/ntr/ntx138 PMID: 28637344

28. Pubmed. https://www.ncbi.nlm.nih.gov/pubmed?term=heat-not-burn%5BTitle%2FAbstract%5D.

Accessed 12 July 2017.

Heat-not-burn tobacco

PLOS ONE | https://doi.org/10.1371/journal.pone.0185735 October 11, 2017 7 / 7

https://doi.org/10.1001/jamainternmed.2017.1419
https://doi.org/10.1001/jamainternmed.2017.1419
http://www.ncbi.nlm.nih.gov/pubmed/28531246
https://doi.org/10.1016/j.drugalcdep.2016.10.005
http://www.ncbi.nlm.nih.gov/pubmed/27768968
https://doi.org/10.1093/ntr/ntx138
http://www.ncbi.nlm.nih.gov/pubmed/28637344
https://www.ncbi.nlm.nih.gov/pubmed?term=heat-not-burn%5BTitle%2FAbstract%5D
https://doi.org/10.1371/journal.pone.0185735



